A study on the Improvement of Corporate Image Through Convergence Design Management 

– Focusing on the CBI and CCSR - 
Gong, Hoe Jeong
Program of IT〮Design Management
Graduate School of NID Fusion Technology,

Seoul National University of Science and Technology
ijewelry@nate.com
Abstract
This study investigates the improvement of corporate images focusing on design in the rapidly changing corporate environment today. In the global corporate environment, customers see the corporate image as a whole and prefer healthy and ethical corporate images in which various public activities are reflected. This kind of corporate images are presented to the customers in the form of convergence design through design management that puts emphasis on the goal and philosophy of design. Therefore, focusing on design, this paper researches the improvement of corporate images through convergence design based on the theory of design management and on the background where the social role of corporate has grown.

In the body of the essay, previous researches were examined to compose the elements of corporate image improvement and to draw the identity, differentiation, responsiveness, and permanence by applying the stages of design standardization claimed by Mark Oakley, who put stress on the goal and direction of corporate. These elements are finally composed into convergence BI and convergence CSR, enhancing the corporate images through convergence design.

Convergence BI includes the value and vision of the corporate through visual images of corporate representing the image of corporate, being expressed as a convergence design that reflects the fairness and ethics of a corporate's profit-making activities and the flow of information technology. The empirical analysis of this study composed the utilization of IT, integration of corporate images, and warm brand images, putting relatively higher emphasis on the integration of corporate images. These three elements are components of convergence BI that contribute to the improvement of corporate images, but it is effective when they are presented to the customers in the form of product image integration that includes warm brand image and utilization of IT.

Convergence CSR is the element that puts emphasis on social responsiveness through exchange and continuous communication with customers. It is an element that plays a public role of serving society, including the cultural activities of corporate and efforts to prevent environmental pollution. The empirical analysis divided a corporate's activities into social service activity, cultural activity, and environmentally-friendly activity and analyzed the relative importance of the three elements. The result of analysis showed that social service activity was regarded as most important to the customers. This demonstrates that even though cultural activities and environmentally-friendly activities are important as elements of convergence CSR and contribute to the improvement of corporate image, it is more effective to compose the corporate image in the form of social service activity that gives the continuous and persistent feeling.

In conclusion, convergence BI and convergence CSR are applied to the improvement of corporate images through convergence design as a whole. In the changed role of design and management environment of the corporate, convergence design helps a corporate to create the trusted and favored corporate image by composing the consistent and integrated corporate images through design that includes the philosophy, vision, and social activities of a corporate. As such, this paper suggests the necessity of a systematic approach that includes various elements in terms of convergence design from a strategic perspective of design management to improve the corporate image.
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I. Introduction
This study investigates the improvement of corporate images focusing on design in the rapidly changing corporate environment today. In the global corporate environment, customers see the corporate image as a whole and prefer healthy and ethical corporate images in which various public activities are reflected. This kind of corporate images are presented to the customers in the form of convergence design through design management that puts emphasis on the goal and philosophy of design. Therefore, focusing on design, this paper researches the improvement of corporate images through convergence design based on the theory of design management and on the background where the social role of corporate has grown.
II. Paradigm
In the body of the essay, previous researches were examined to compose the elements of corporate image improvement and to draw the identity, differentiation, responsiveness, and permanence by applying the stages of design standardization claimed by Mark Oakley, who put stress on the goal and direction of corporate. These elements are finally composed into convergence BI and convergence CSR, enhancing the corporate images through convergence design.
III. Design Strategy
Convergence BI includes the value and vision of the corporate through visual images of corporate representing the image of corporate, being expressed as a convergence design that reflects the fairness and ethics of a corporate's profit-making activities and the flow of information technology. The empirical analysis of this study composed the utilization of IT, integration of corporate images, and warm brand images, putting relatively higher emphasis on the integration of corporate images. These three elements are components of convergence BI that contribute to the improvement of corporate images, but it is effective when they are presented to the customers in the form of product image integration that includes warm brand image and utilization of IT.
IV. CSR Strategy 

Convergence CSR is the element that puts emphasis on social responsiveness through exchange and continuous communication with customers. It is an element that plays a public role of serving society, including the cultural activities of corporate and efforts to prevent environmental pollution. The empirical analysis divided a corporate's activities into social service activity, cultural activity, and environmentally-friendly activity and analyzed the relative importance of the three elements. The result of analysis showed that social service activity was regarded as most important to the customers. This demonstrates that even though cultural activities and environmentally-friendly activities are important as elements of convergence CSR and contribute to the improvement of corporate image, it is more effective to compose the corporate image in the form of social service activity that gives the continuous and persistent feeling.
V. Conclusion
In conclusion, convergence BI and convergence CSR are applied to the improvement of corporate images through convergence design as a whole. In the changed role of design and management environment of the corporate, convergence design helps a corporate to create the trusted and favored corporate image by composing the consistent and integrated corporate images through design that includes the philosophy, vision, and social activities of a corporate. As such, this paper suggests the necessity of a systematic approach that includes various elements in terms of convergence design from a strategic perspective of design management to improve the corporate image.
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